




Print Marketing 
alive MAGAZINE

Your core vehicle for building awareness •	
and sales monthly. 
Paid and distributed nationally by our retail •	
partners, alive Magazine speaks to a highly 
engaged consumer.  
New product features, special treatments, •	
including inserts, and sampling are all 
available.

THRIVE RETAILER PREVIEW
Retailers who buy •	 alive, watch their 
business thrive.  
The Thrive Retailer Preview is sent to all •	
alive Publishing’s industry partners (3,000 
copies).
Features upcoming •	 alive editorial topics and 
product features to help retailers plan their 
inventory, POS, and in-store promotions.
Strategic advice on customer service, •	
merchandising, community marketing, and 
industry trends is added to increase the ROI 
for or our retailer partners
Advertising is available. •	

Digital Marketing
alive.com

Your online consumer extension to leverage your print 
investment, reach new customers, test creative ad units, 

and run specific promotions. Display advertising, special 
advertising feature, and much more is available a part of our 

online mix.

alive NEWSLETTER
alive.com visitors sign up for the alive newsletter.  Featuring 

current editorial topics, top trends, tips, and product 
features; the newsletter content is actionable and ideal for 

contest promotions, new product launches, and brand 
announcements.  Exclusive sponsorship is available to 

compliment campaigns and sales promotions. 

Experienced.  Integrated.  Effective.   
When you work with alive, you have a whole team behind you.  As one of the 
world’s largest natural health publishers, and with 35 years of proven success 
helping companies to market to their consumer, you can be confident that you 
are getting access to the best advice and support for planning your campaign.  

CAMPAIGN options



DIGITAL RATES

alive.com Advertising Units 
alive.com is comprised of original award winning content from alive magazine, and a vibrant 
online community of people who are passionate and interested in natural health products and 
services.

1. BANNER AD 
The standard banner (468 x 60 pixels)  is located at the top of every page on the site.

2. SKYSCRAPER AD
The standard skyscraper (125 x 600 pixels) is placed on the right-hand side  of the site, adjacent 
to the central content. Skyscrapers are located on every page of the site with the exception of the 
forum and store pages.

3. TILE ADS
Tile ads (160 x 140 pixels) are adjacent to the central content on either the left or right-hand side. 
On the right-hand side, tile ads are placed under skyscraper ads. On the left-hand side, tile ads 
are placed under alive.com’s site-search tool. Tile ads are located on every page of the site with 
the exception of the forum and store pages.

Home Page Units   
Cost is per month. CPM pricing does not apply.

Areas of the website other than the home page  
Cost is per CPM (cost per 10,000 impressions)

AD UNIT
Banner
Skyscraper
Tiles

AD UNIT
Banner
Skyscraper
Tiles

ROTATING*	
$1,400
$1,500
$750

ROS*	
$10
$12
$8

SECTION SPECIFIC
$12
$14
$10

* Rotating ads on the homepage will be limited to  
maximum of three advertisers.

* ROS (run-of-site) ads will be limited to a maximum of 10 advertisers. Campaigns can be ROS or section specific.

125,000 unique visitors
Average page views: 3
Women 88%
Attended college or 
university 70%
Families with  
children 67%

VISITOR PROFILE

1

2

3

More than 50% of alive.com visitors come from 
outside alive’s established print readership.



DIGITAL SPECIfICATIONS

Advertising terms and conditions 
AD UNITS

A maximum of five ad units per placement may be submitted.•	
New ad units to be added or exchanged into an existing campaign may be submitted weekly.•	
All ad units will launch a new browser window when clicked on.•	

AD CONTENT
Alive Publishing reserves the right to approve all advertising on the alive.com site.•	
alive.com will not advertise retail stores or multi-level companies; our advertising supports health •	
food stores’ sales. Product pricing not allowed.
advertisements for therapeutic treatments must be licensed, scientifically proven methods (i.e., •	
registered massage therapist, chiropractor, naturopathic physician, etc.).

Deadlines 
Lead time for new ads is three business days, which does not include receipt of funds for prepayment •	
or processing time for credit approval.
Changes to target URLs must be received three business days prior to scheduled ad campaign start •	
date.
Maximum length for campaigns is three months. Advertisers are offered first right of refusal for •	
future campaigns.

 
Pricing and Payment 

Pricing is subject to change without notice.•	
Prepayment is required for all first-time advertisers. Ads will not be published until payment or •	
credit approval is received.
Production charges for additional artwork are billed at $100 per hour.•	
ROS customers must purchase a minimum of 20,000 impressions per month to allow for even •	
distribution of ad delivery (minimum of $240 per month).

We accept GIFs, animated •	
GIFs, and JPEG file 
formats.

Submit images optimized •	
to the lowest-possible bit 
depth using DeBabelizer or 
Photoshop.

Maximum size per ad is  •	
30 KB.

For optimal display,  •	
alive.com recommends 
using the browser-safe 
colour palette.

Label discs and emails •	
with ad name, company 
name, and address, and 
attach disc file directory. 
 

Ads will be accepted via  •	
email at webads@alive.com  
(less than 5 MB), on alive’s 
FTP site, or by CD-rom.  
ftp.alive.com 
username: alivemag 
password: aliveart 

alive•	  can also retrieve ads 
from your FTP site.

DIGITAL SPECIFICATIONS

SENDING ADS



special advertising feature

Special Advertising Feature - Online
alive is offering businesses the opportunity to supply unique articles 
for branded integration into the alive.com mix. Our website, alive.com, 
is comprised of original award winning content from alive magazine, 
and a vibrant online community of people who are passionate and 
interested in natural health products and services.

The variety and potential of applications for special advertising feature 
are endless and driven by the advertiser.  Examples might be: 

New product launches•	
Enhanced consumer education on solutions for health-specific •	
conditions
Increased awareness for specific product categories •	
Greater exposure for emerging niche products•	
New research results and cutting-edge innovations•	
Greater understanding for the science behind leading 	•	
brands

alive’s unique combination of search, mapping, and banner ads linked 
to your article will create a potential of 80,000 to 240,000 impressions 
per article (depending on inventory) over 3 months. 

YOUR LOGO HERE

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum sit amet faucibus orci. Class 
aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos himenaeos. Etiam feugiat 
pellentesque rhoncus. Quisque porttitor sem nulla, vitae elementum tortor. Maecenas vel est in 
turpis malesuada volutpat eget et dui. Cras vitae eros dui, vel hendrerit augue. Fusce id pharetra 
risus. Maecenas rhoncus, lacus sit amet pulvinar aliquam, velit tellus semper dolor, ut rhoncus orci 
purus vel magna. Nam cursus scelerisque placerat. Etiam in tellus et libero elementum faucibus. 
Mauris vitae metus eget erat pellentesque dictum a ut ligula. Nulla ut urna sem, quis vestibulum 
ante. Aenean convallis mi sed nisi porttitor vel lacinia lorem lobortis. Nullam mi libero, mattis vel 
rutrum feugiat, porta sit amet turpis. Proin tincidunt sapien nec purus fringilla tempor. Duis pretium 
consectetur sapien, sed ullamcorper ligula ultrices sit amet.

Integer quis ornare eros. Praesent pellentesque vehicula 
vulputate. Ut facilisis ultrices eleifend. Nulla ornare magna 
ut enim placerat quis consectetur tortor sagittis. Sus-
pendisse auctor, ligula in consequat vulputate, dui tellus 
posuere lorem, vitae commodo lacus ante laoreet diam. 
Donec cursus convallis velit, vel imperdiet nulla aliquet eu. 
In imperdiet convallis eros, a ultricies sapien dignissim vel. 
Cras sit amet magna neque. Nulla vestibulum enim quis dui 
semper sit amet sagittis mauris fermentum. Integer magna 
risus, varius et pharetra in, euismod at tortor. Pellentesque 
consectetur scelerisque vestibulum. Etiam pharetra, sem 
quis mollis lobortis, elit augue dapibus mi, sed consequat 

lacus lacus vel nisi. In pulvinar, neque non adipiscing euismod, diam felis aliquet enim, a fermentum 
ipsum diam molestie nulla. Integer eu nisl nisl. Duis mauris mauris, malesuada id dapibus sed, 
interdum in tellus. Nam gravida condimentum porttitor. Donec sed orci libero. Pellentesque varius 
tempor sollicitudin.

Suspendisse sed nulla nulla. Vestibulum in tortor nulla, commodo ultricies augue. Aenean vitae 
lacus justo, eget commodo quam. Nullam placerat turpis at est volutpat ac tempus eros ultrices. 
Nunc a mattis eros. Sed semper, turpis sit amet convallis laoreet, leo dolor sollicitudin justo, at 
bibendum metus lacus eget lacus. Cras auctor, diam quis suscipit hendrerit, massa eros fermentum 
sapien, vitae sollicitudin nunc nunc sed elit. Proin adipiscing tristique quam sit amet tempus. 
Donec felis nulla, vestibulum ac accumsan nec, rutrum eu diam. Praesent tincidunt nunc sed 
arcu condimentum nec varius nisl ornare. Vestibulum accumsan, ante ut ultricies fringilla, metus 
metus ultricies augue, id sodales metus est eget nisi. Praesent vehicula risus a nisi gravida feugiat. 
Praesent molestie augue ut neque malesuada ut elementum velit scelerisque. Curabitur hendrerit 
eleifend mattis.

Duis odio libero, facilisis a cursus vitae, tempus vel ipsum. Suspendisse potenti. Ut sodales ultricies 
congue. Sed vitae diam ac erat pharetra mattis a molestie tortor. Donec eu enim leo, ac euismod 
tortor. Aliquam eros lacus, placerat egestas venenatis semper, egestas eu erat. Maecenas a aliquam 
risus. Cras eget dui eu ante porttitor porttitor ac at tortor. 

Article Title
by author (insert name)

Your product  
image here



special advertising feature

Branding Opportunities
All special advertising feature articles include opportunities for branding.   
Each article will feature:

Name and Logo of Company.•	
One product image (to be embedded in article).•	
A complimentary Tile ad created by •	 alive that links to the article.

Article Placement
The article will be searchable and displayed throughout  
alive.com according to topic.

Includes a Run-of-site Tile ad link to direct visitors to the article.  •	
Article will be mapped/indexed for display in relevant sections/roots by •	
alive.com webmaster.
Article will also be searchable by keyword within alive.com site.•	
Advertiser gets to submit keywords for search engine optimization.•	
Articles will remain on alive.com for 3 months and then be removed. •	
 

Value-added pricing: $2,850.00.

Specifications   
WRITER
Advertiser supplies article.  

ARTICLE TOPICS 
To ensure content diversity, alive.com will accept a  
maximum of four articles per year on the same 
topic.   

Writer selects topic and provides brief synopsis.•	
alive•	  confirms inventory is available for topic.
Publication of any topic is at the discretion of •	
the Editorial Department.  

*Please have your account manager confirm inventory 
is available prior to article submission.

Content Specifications 

Tone of article is positive.  •	
All health claims are backed by current •	
research, and do not violate Schedule A.
Articles will be marked “Advertisement” at •	
the top of the article to comply with Canadian 
magazine industry guidelines.
Maximum word count = 550 words.•	
Writer provides Biography (maximum 60 words •	
including contact information).



“In our view alive is a quality publication from design through 
content.  We have partnered with alive for a number of years 
knowing it is driven by a first class organization with principles 
in line with our own towards bettering the lives of others and the 
environment, with editorial integrity bound by literary principles 
backed by research and with outstanding customer service. 
Though it can be difficult tracking direct advertising results we 
feel comfortable in knowing we are reaching a core demographic 
of health focused individuals seeking to learn more from a 
trusted source.  You can’t ask for better media partner.”
 

 —	 Anthony Rosenfeld
	 Marketing Manager, Sequel Naturals

Customized Content Options
alive ACADEMY

As a leader in natural health marketing and education, alive Publishing 
offers online accredited courses, training, certificates, and diplomas 

through the alive Academy.  When one of our ‘off the shelf’ courses 
is not perfect for your needs, custom courses and content solutions 

are available.  From businesses looking to educate their staff, to 
manufacturers who want to ramp their field reps knowledge in order 
to heighten their competitive advantage, the possibilities are endless, 

and the payback is proven.

CAMPAIGN options



Canada’s natural health  
and wellness magazine

media Kit 2010

Call: 	 1 800 663 6580
Email: advertise@alive.com
Visit: 	 alive.com/advertise

“Over the years, we have found alive to be consistent, professional, cooperative and 
trust-worthy for retailers and consumers alike.  At Flora we appreciate having an ethical, 
attractive and modern magazine that educates the public and increases awareness about 
current health trends and issues.  We look forward to continuing our 30 year partnership 
well into the future.” 

“New Roots Herbal has experienced phenomenal growth over the past decade thanks in large  part to 
our strategic alliance with alive magazine.  The strength of our  company depends upon the world wide 
sourcing of premium raw materials and  innovative product development.  Our products profit from the 
targeted exposure to both the consumer and retailer that alive delivers.  alive is Canada’s  leader among 
health and wellness publications and we look forward to what lies  in the future.”

—	 Scott Bierwiler
	 Corporate Marketing Manager, Flora

—	 Gordon Raza
	 Product Development, New Roots


